
GERMAN PR AGENCY – GET IT ACROSS 

AUGUST 2025 

Attached you will find the KPI reporting for our PR activities in August, including the XLS with key 
metrics. For context, please see a few highlights below: 

• Successful project launch: Get It Across kicked off activities for Visit Florida Keys with 
strong momentum. The announcement of our representation was met with excellent 
feedback, resulting in 13 media calls. 

• Social media: We reactivated the German Facebook page for the Keys (after a six-
month pause) and are now managing it with regular content updates. 

• Media coverage: Recent clippings and several TV features confirm strong underlying 
interest in the Keys as a destination. These items were produced before GIA’s account 
takeover; the high overall media value largely reflects estimated advertising rates. This 
provides a solid foundation to further strengthen the Keys’ visibility in the media 
landscape. 

• Daily liaison: Ongoing exchanges with journalists show steady interest, particularly 
regarding press trips, offering valuable opportunities to increase coverage. 

• Paid media partnerships: We are currently reviewing proposals from different outlets with 
the aim of ensuring premium exposure within a well-balanced multichannel strategy. 

• Events & networking: 
o In August, we laid important groundwork for upcoming event visibility. 
o Julian will attend the annual multi-day gathering of German travel journalists (~30 

participants) in September, representing the Keys in personal meetings and 
informal settings. 

o Preparations are underway for a two-day media event in Belgium and the 
Netherlands. 

o Towards the end of the year, a media event in Hamburg, Germany is planned. 

 

 

 

 

 

 

 

 

 

 

 



GERMAN PR AGENCY – GET IT ACROSS 

SEPTEMBER 2025 

Attached is our reporting for September 2025 with key KPIs. Below is a summary of our top PR 
activities for the Florida Keys during the month: 

Media Cooperations in Advanced Stage 

• Connoisseur Circle: Advertorial scheduled for print and digital outlets, with print release in 
mid-October. 

• Reisen Reisen Podcast: Commercial spot coordinated, with an estimated reach of 45,000 
impressions from October to November 2025. Hosts also promote via live events, books, 
and digital channels. 

• Reisereporter.de: Cooperation includes advertorial, Facebook post, and newsletter 
through Redaktionsnetzwerk Deutschland, guaranteeing 100,000 impressions with 
potential to scale. 

Press Trip Recruitment 

• Initial engagement with high-profile journalist Angelika Ahrens, who expressed strong 
interest in visiting the Florida Keys. Next steps in coordination and planning will follow. 

Facebook Campaign Performance 
We allocated a dedicated budget for Facebook, resulting in an immediate boost for the 
German Visit Florida Keys page: 

• Followers: 25,374 (+2.7% vs previous 30 days) 
• Interactions: 4,464 (+3,589% vs previous 30 days) 
• Views: 118,828 (+2,254% vs previous 30 days) 
• Reach: 90,175 (+496% vs previous 30 days) 

Upcoming Events 

• Benelux Travel Media Event: October 7 & 9, the largest travel media event in the 
Netherlands and Belgium. We will represent the Florida Keys, engaging in personal 
exchanges with journalists, influencers, and bloggers. 

• VUSA Hamburg Media Event: Planning initiated for December, where we will also 
represent the Florida Keys and connect directly with media contacts. 

These activities continue to strengthen the Florida Keys’ presence in German speaking and 
BeNeLux markets and engage relevant audiences. 

I would like to add one more note regarding events to our September reporting: 

From September 18–21, I attended the annual meeting of German travel journalists. This 
provided an excellent informal setting to network with numerous established travel journalists 
and to position the Florida Keys in personal conversations. Around 50 travel journalists and 
content creators from Germany were present. I did not list all of these informal conversations 
individually as calls but only highlighted a few selected ones in the reporting. 

https://ccircle.cc/home
https://www.reisen-reisen-der-podcast.de/
https://www.reisereporter.de/
https://www.baltuscommunications.com/en/evenementen/travel-pressentation/


Please note: No costs were incurred for the Florida Keys in connection with this event. This 
participation is part of our ongoing networking efforts as GIA. As Account Manager for the Keys, I 
was able to prominently represent the destination on-site. This can be considered a small 
“goodie” from our side, as it adds extra visibility and awareness without any budget impact. 

 



Media Outreach 
and Pitches

Press Releases Total Content Items
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Total
Aug-25 13 2 19 2 $1,364,513.80 4,992,430 17 0 10 0 0 0
Sep-25
Oct 25

Nov-25
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Feb-26
Mar-26
Apr-26

May-26
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Press Releases 
Month Press Release Title External Link Release Date Recipient# OR

August Get It Across takes over PR for Visit Florida Keys https://online2.superoffi August 5, 2025 1,999 41%
August September in the Florida Keys https://online2.superoffi August 7, 2025 1,990 41%

https://online2.superoffice.com/Cust15737/CS/scripts/customer.fcgi?action=vsms&m=1126&k=2538535D47115B51
https://online2.superoffice.com/Cust15737/CS/scripts/customer.fcgi?action=vsms&m=1128&k=21405A5C50F51516


Media Activities 

# Media Type Writer Company / Outlet Media Type Market Event
Dates/Anticipated 
Dates Description 

August 2025

1 Media Call Matthias Niese Nürnberger Nachrichten Regional Daily Newspaper DACH Winter 2025

Interest in Press Trips – Availability in Winter
 2025 

Mattthias Niese mentioned that he, or a colleague, would be happy to participate in either an individual or a group press trip. They added 
that they would have time available in the winter.

2 Media Call Frank Gindler Porsche Club Life- das Lifestylemagazin Lifestyle Magazin DACH 

Getting in Contact – discussing Collaboration with Porsche Club Magazine


The Porsche Club Magazine has expressed interest in a collaboration and presstrips and is currently in exchange with us. A feature on 
Porsche driving along the Overseas Highway would be an exciting topic.

3 Media Call Romina Reinke Content Creator / Freelance Blog & Instagram DACH Oct 2025 

Discussed Potential Collaboration – Planned Visit to Florida Keys


Content Creator Romina Reinke will be in Florida from Oct 13–17 before boarding a ship in Miami.
Plans to explore the Keys & Key West.

Instagram: 100k followers (Posts/Reels in DE/EN, Stories in EN).
Blog: ~100k impressions / 3.2k clicks (DE).

Deliverables: 1x Post/Reel, Stories, Blog post.

She requests support with hotel, rental car, and/or activities.

Assessment: good opportunity for leverage

4 Media Call Henry Barchet SWR Radio, Audiotravels - The Travel Podcast Radio & Podcasts DACH 

Discussion with Henry on Podcast Opportunities


Radiojournalist Henry informed that, together with the previous agency for the Florida Keys, they produced the German version of the 
Florida Keys Traveler podcast on Spotify: Florida Keys Traveler (German).

If the Florida Keys plan a second season, they would be happy to be involved again.

They are also available for other podcast projects at any time.

5 Media Call Yannick Melsen Hey! USA Multi-Channel Digital Presence BeNeLux
Update: GIA took over PR Account for Keys. Collaboration opportunities still to be planned
. 
Reached out to Yannick also for new key media contacts in the BeNeLux Market.

6 Media Call Gabriele Kuminek Visionen Magazin Lifestyle Magazin DACH Nov-25

Coordination of Presstrip Martina Engler for print magazine Visionen

What costs can be covered by Visit Florida?

Visit Florida would cover the flights and could also provide the rental car.

We still strongly recommend going ahead with the planned journalist trip. Martina could likely begin her trip directly in the Florida Keys.
We are aware of the financial/organizational challenges. Our proposal:

Albert pays for Martina’s accommodation in the Keys with his GIA credit card
we then submit the costs for accomodation as an invoice to the Keys.
As an alternative for the accommodation booking: Visit Florida could cover a media rate for the hotel stay. This would need to be 
coordinated in advance.This would leave only meals and activities on-site to be covered directly. The latter might potentially be provided 
free of charge by the respective activity partners – this would need to be clarified.

7 Media Call Zoriana Iurechko Connoisseur Circle Reiseservice Lifestyle Magazin for Luxury DACH 

Media Cooperation – Connoisseur Circle


Discussed potential cooperation to promote the Florida Keys within a dedicated Florida Special.

Connoisseur Circle: premium luxury travel magazine (print + online) with strong reach in the DACH market.

Exploring opportunities for inclusion of the Keys in upcoming coverage.

Aim: expand coverage until the end of 2025.

8 Media Call Thomas Stupica Presse Dienst Süd GmbH DACH Aug-25

Press Trip Request  – Golf Along the Keys

Journalist Thomas Stupica is currently planning several reports about Florida.

One of the planned features focuses on golf on and along the Keys.

They requested information on available golf courses, both public and private, as well as culinary highlights and accommodation options 
away from the main attractions of the Keys.

Their reporting team will be in Florida from August 31 to September 4.

9 Media Call Thomas Ullmann usa-reise.de Digital Magazine DACH 

Looking Forward to Updates on Florida Keys

Thomas congratulated on the new account and noted that there is strong and consistent interest in information about the Florida Keys 
and Key West, which performs better than other destinations. He added that he is looking forward to receiving many updates and exciting 
news.

10 Media Call Manuela Kirschner Silent World/Terra Oceanis Special Interest Magazine on Diving DACH Silent World – Request for Press Material & Coverage of Florida Keys Events
Silent World requested additional press material and information regarding their visit to the Florida Keys events in September. They have published an article on their website https://silentworld.eu/ as well as on their Facebook page.

11 Media Call Nadja Probst Travel Princess Blog & Instagram DACH 

Travelprincess.de – Interest in Florida Keys & Key West Collaboration

The travel blogger behind Travelprincess.de (50k monthly readers, 31k+ Instagram followers) expressed interest in press trips or blogger 
collaborations for the Florida Keys & Key West, highlighting her focus on luxury travel, island culture, and outdoor experiences, and 
offered to provide her media kit and references.

12 Media Call Sebastiaan Klijnen Hey! USA Multi-Channel Digital Presence BeNeLux

Media Call Hey!USA


Plans  joint marketing campaign in Q1/2026, including a podcast recording and supporting measures.

Partner plans new edition of “Miami and the Keys” at end of 2026; requests up to 5 nights in the Keys with support for 
accommodation/tickets, open to new suggestions.

We xplained our responsibility only until 12/2025 and that planning may be delayed due to new staff. Suggested alternative timing outside 
of IPW/Memorial Day period in May 2026 for better support.

He will consider timing and asked to be added to our BeNeLux press list. 

13 Media Call Michel Koch RonReizen - Klap Media TV & Multi-Channel Digital Presence NL Nov-25

Opportunity on Dutch National television


This year, Dutch National Television will offer partners the chance to feature a segment on the Florida Keys and Key West. The network 
has a TV trip scheduled in November, a Caribbean cruise departing from and returning to Fort Lauderdale.

The crew will disembark on November 16th, providing time to cover Florida, including the Keys and Key West. Being on location is 
expected to reduce production costs, lowering the investment required for participating partners.

The proposal, at ca. $ 15.000, is quite high. Collaboration would only be possible on a smaller scale, including a limited set of features or 
activities.



Clippings 

Month Readership Contracted Non Contracted Total (€) XE rate Total ($)
July 4 992 430                                                                                                -   €                 1 163 982 84 €               1 163 982 84 € 1 17 $1 364 513 80
August
September
October
November
December

FY24 TOTAL (YTD) 4 992 430                                                                                                   €                 1 163 982 84 € 1 163 982 84 € $1 364 513 80

PDF name Date Publication/Media Headline/Title Media Type Description Author Circulation when Print Reach Resulting from
PR-Value in EUR  (if 

available) URL (if available) Remarks 
August 5  2025  life PR August 5  2025 life PR Get It Across takes over P     online GIA's press release announcing GIA taking over repre     GIA 1 490 GIA press release 67 04 € https://www lifepr de/inaktiv/the florida keys key west/get it across bernimmt pressearbeit fr visit florida keys/boxid/1031752
August 7  2025  Silent World A t 7  2025 il t ld O li September in the Florida online GIA's press release on events in September GIA 28 GIA press release https://silentworld eu/der september in den florida keys/
Sample August 11  2025  Leipziger Volkszeitung online A t 11  2025 L i i  V lk it  O Florida hidden gems 2025      online Advertorial with recommendations for a trip to Florid Edit 169 893 4 247 33 € https://www lvz de/reise/florida hidden gems 2025 natur straende und geheimtipps AIATXPVUC5CTFKRA2U4ESJ74K4 html
Sample August 11  2025  Leipziger Volkszeitung online August 11  2025 KN Kieler Nachrichten On Florida hidden gems 2025      online Advertorial with recommendations for a trip to Florid Editor 180 412 8 118 55 € https://www kn online de/reise/florida hidden gems 2025 natur straende und geheimtipps AIATXPVUC5CTFKRA2U4ESJ74K4 html
August 13  2025  fvw online August 13  2025 fvw Online Destination day South Flo online Article about fvw's Destination Day on South Florida Editor 21 024 557 14 € https://www fvw de/events/destination day south florida 839
August 14  2025  Super TV A t 14  2025 S  TV Unknown Florida print TV program magazine highlighting Arte's report nam   Edit 90 268 306 911 562 50 €  

Sample_August 18, 2025 - RTL II
August 18, 2025 RTL II Bella Italia - Camping auf 

Deutsch TV TV programme showing a couple driving to their vaca    
RTL II 883,131 1,072,420.00 €  

The media value for RTL II is derived from advertising rates, which explains its comparatively high estimate
August 22  2025  3sat August 22  2025 3sat Mit dem Camper durch Fl TV TV report showing a camper trip in Florida and on the 3sat 71 130 3 000 00 €  
Sample August 27  2025  arteTV online August 27  2025 arte Unknown Florida TV TV programme on Southern Florida 3sat 155 330 50 000 00 €  
Sample August 27  2025  arteTV online A t 27  2025 t t  O li Unknown Florida online TV programme on Southern Florida + short descriptio Edit 509 128 20 000 00 € https://www arte tv/de/videos/118226 003 A/unbekanntes florida/ Produced in 2024
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV SPIELFILM Online Unknown Florida online TV program entry on arte's Unknown Florida Editor 2 528 465 5 000 00 € https://www tvspielfilm de/tv programm/sendung/unbekanntes florida 68907b037922c7372f62550f html
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV 4 Wochen online Unknown Florida online TV program entry on arte's Unknown Florida Editor https://tv tv4wochen de/event/1495074
Sample August 27  2025  TV 4 Wochen online A t 27  2025 T  4 7 li Unknown Florida online TV program entry on arte's Unknown Florida Edit https://tv tv4x7 de/event/1495074
Sample August 27  2025  TV 4 Wochen online August 27  2025 FUNK UHR Online Unknown Florida online TV program entry on arte's Unknown Florida Editor 22 https://tv funkuhr de/event/1495074
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV piccolino Online Unknown Florida online TV program entry on arte's Unknown Florida Edit 137 10 27 € htt //t t i li d / t/1495074
Sample August 27  2025  TV 4 Wochen online A t 27  2025 SUPER TV O li Unknown Florida online TV program entry on arte's Unknown Florida Edit 32 htt //t t d / t/1495074
August 28  2025  phoenix August 28  2025 phoenix  15:00 Uhr Roadtrip mit Sarazar TV TV report showing a camper trip in Florida and on the Editor 165 297  

Results August 4,992,430 1,163,982.84 €

MEDIA VALUE

https://silentworld.eu/der-september-in-den-florida-keys/
https://www.lvz.de/reise/florida-hidden-gems-2025-natur-straende-und-geheimtipps-AIATXPVUC5CTFKRA2U4ESJ74K4.html
https://www.kn-online.de/reise/florida-hidden-gems-2025-natur-straende-und-geheimtipps-AIATXPVUC5CTFKRA2U4ESJ74K4.html
https://www.fvw.de/events/destination-day-south-florida-839
https://www.arte.tv/de/videos/118226-003-A/unbekanntes-florida/
https://www.tvspielfilm.de/tv-programm/sendung/unbekanntes-florida,68907b037922c7372f62550f.html
https://tv.tv4wochen.de/event/1495074
https://tv.tv4x7.de/event/1495074




Facebook

Total likes#
/month

July
August 24,673 10 15,149 5,177 66 122
September
October
November
December
January
February
March
April
May
June

FY I YTD TOTAL

Views# Content InteractionsDate Follower# Posts# Reach#



VUSA Newsletters

Month Newsletter Title Topics Highlighted External Link Release Date Recipient# OR
September VUSA Germany: USA-News Travel Trade September Events https://vusa.travel/state/florida/post/c5984d5b- Sep-25 23,000

VUSA Netherlands: USA-News Travel Trade September Events not published yet Sep-25 1,350
October
November
December



Media Outreach 
and Pitches

Press Releases Total Content Items
Content Items 
generated by 
VFK activity

Estimated value of 
total media 

coverage
Total PR-Reach

Other Content 
Items on Florida 

Keys

Influencer-
Driven Reach

Social Media 
posts by VFK

Media events 
attended

Meetings 
with travel 
writers (in 

person)

(FAMs) Press Visits

Total 23 3 28 4 1,394,140.81$       6,002,019 24 0 18 0 3 0
Aug-25 13 2 19 2 $1,364,513.80 4,992,430 17 0 10 0 0 0
Sep-25 10 1 9 2 29,627.01$            1,009,589 7 0 8 0 3 0
Oct 25

Nov-25
Dec-25
Jan-26
Feb-26
Mar-26
Apr-26

May-26
Jun-26



Press Releases 
Month Press Release Title External Link Release Date Recipient# OR

August Get It Across takes over PR for Visit Florida Keys https://online2.superoffi August 5, 2025 1,999 41%
August September in the Florida Keys https://online2.superoffi August 7, 2025 1,990 41%
September Fantasy Fest https://online2.superoffi September 25, 2025 1,469 36%

https://online2.superoffice.com/Cust15737/CS/scripts/customer.fcgi?action=vsms&m=1126&k=2538535D47115B51
https://online2.superoffice.com/Cust15737/CS/scripts/customer.fcgi?action=vsms&m=1128&k=21405A5C50F51516


Media Activities 

# Media Type Writer Company / Outlet Media Type Market Event
Dates/Anticipated 
Dates Description 

September 2025

23 Media Call Angelika Ahrens Falstaff Verlags-GmbH Lifestyle & fine dining Magazin DACH October - December 20

Press Trip Opportunity to the Florida Keys


Had a promising call with Angelika, a New York–based journalist with 20+ years of experience at ORF and freelance work for 
Handelsblatt, Falstaff Travel, Merian, Connoisseur Circle, and other German travel, lifestyle, and culinary media. Discussed 
potential visit to the Florida Keys before the end of 2025, focusing on lifestyle and culinary coverage.

Earliest possible start: October 24 (coinciding with Fantasy Fest), flexible until early December. She expressed strong interest 
and could easily travel from New York with minimal preparation.

Next steps: Determine optimal hosting period and editorial highlights  then schedule coordination call

22 Media Call Romina Reinke Redaktionsbüro Romina Reinke Blog & Instagram DACH October 2025

Influencer Collaboration Opportunity


Discussed potential collaboration following her updated travel plans from Miami. She could visit the Florida Keys for one day 
before returning to Miami for a cruise. Awaiting confirmation on whether the day trip will take place and on the budget for 
content creation on her Instagram (100k+ followers) and blog

21 Meeting Antje Gerstenecker Meehr Erleben Blog Blog & Instagram DACH Annual Meeting of German Travel
 Writer Association 

Potential Content Collaboration with Family Blogger Antje


During the Annual Conference of the German Association of Travel Journalists (VDRJ), we had a personal exchange with Antje, a 
family blogger and travel author who visited the Florida Keys with her family in 2024. We discussed possibilities of using her 
content for mutual benefit, such as reposting her blog posts and other Florida Keys content on the German Facebook page for 
the Florida Keys

20 Meeting Jürgen Drensek Was mit Reisen, Aixpress-TV-Productions TV, Youtube & Radio DACH Annual Meeting of German Travel
 Writer Association 

Planned Film Project on Florida and the Florida Keys / personal exchange


During the Annual Conference of the German Association of Travel Journalists (VDRJ), we had a personal exchange with Jürgen 
regarding a planned film project about Florida and the Florida Keys. He already has material and plans to produce the film in 
early 2026. We discussed potential support and offered our assistance.

Background: Jürgen Drensek is a seasoned TV producer, filmmaker, podcaster, and presenter with a career in travel media since 
1983. He has produced content for major German broadcasters such as WDR and ZDF and launched the travel magazine Was 
mit Reisen on Welt der Wunder TV  He also serves as the honorary president of the German Association of Travel Journalists 

19 Meeting Michael Soltys Redaktionsbüro Michael Soltys Daily Newspapers, Magazines DACH Annual Meeting of German Travel
 Writer Association 

Personal Exchange with Michael


During the Annual Conference of German Association of Travel Journalists (VDRJ), we had a personal exchange with Michael 
regarding his upcoming plans to travel to the U.S. Michael is a freelance journalist who regularly publishes articles about the 
U S  as a travel destination  We positioned Get It Across (GIA) as his contact for Visit Florida Keys

18 Media Call Mauro Guevara Reisereporter Digital Magazine DACH 

Cooperation with Reisereporter.de


We discussed and negotiated a cooperation with reisereporter.de, exploring opportunities to feature the Florida Keys through 
editorial content and digital exposure. The plan includes an advertorial, a Facebook post, and newsletter distribution, 
leveraging the network of Redaktionsnetzwerk Deutschland, one of the leading news agencies for German newspapers. This 
cooperation provides a guaranteed reach of 100 000 impressions  The campaign can also be scaled with additional budget

17 Media Call Irina Pattichis Reisen Reisen der Podcast, Podcast Podcast & digital multichannel DACH 

Collaboration for Podcast ReisenReisen


We presented the Florida Keys as a new account and potential destination to the hosts. A commercial spot as a host campaign 
(preroll) was coordinated and negotiated. ReisenReisen is one of the strongest travel podcasts in Germany, with a highly 
engaged audience and excellent alignment with our target group. The hosts also run live events, publish bestselling books, and 
leverage podcast content across multiple digital channels. The estimated reach for the campaign is 45,000 audio impressions, 
and it is scheduled to run from October to November 2025

16 Media Call Iris M. Köpke Travel Media Network, LuxusInsider Digital Magazine & Newsletters DACH 

Discussed potential collaboration – LuxusInsider Magazine


Publication type: Specialist trade magazine focused on luxury travel in German-speaking Europe
Format: High-quality digital monthly magazine; also publishes a weekly newsletter
Reputation: Quickly established as the central media outlet for the German-speaking luxury travel community
Audience: 16,600 specialist readers; monthly newsletter has an open rate of 44%
Target group: Top luxury travel agents and tour operators in Germany, Austria, and Switzerland

Conclusion: This could be an interesting option for a joint PR and trade campaign in the luxury segment
15 Media Call Florian Helbig Redaktionbüro Florian Helbig (Content Creator) Instagram DACH Introductory Call and Plans for Potential Collaboration 2026
Florian, a German influencer, blogger, and content creator focusing on travel, lifestyle, and fashion, introduced himself and outlined his upcoming press trip to Florida from March 21 to April 3, 2026 (split stay). He expressed interest in collaborating during this trip.Florian currently has over 150k Instagram followers, with 30–40k viewers per story, an engagement rate of around 3%, reach per post over 100k, and 3–4k likes per post. He has prior experience with brand collaborations.Follow-up is planned at the end of the year to review potential collaboration opportunities for 2026.

14 Media Call Boy Tijbosch Amerika Only Digital Magazine & Social Media BeNeLux

Discussing Media Cooperation with Amerika Only


Amerika Only is the leading Dutch online magazine for Dutch travelers to the U.S.

The cooperation foresees the creation of 12 articles (primarily written pieces, with the possibility of videos) to be published 
between October 1 and December 31.

Planned scope and reach:
Estimated reach: 64,800 – 172,800
6 video articles on Facebook, Instagram, and TikTok
6 written articles on Facebook, Instagram, AmerikaOnly.nl, and the newsletter

Each article to be shared three times

A personal meeting with Boy is planned during the media event in Maarssen  Netherlands  in October

August 2025

13 Media Call Matthias Niese Nürnberger Nachrichten Regional Daily Newspaper DACH Winter 2025

Interest in Press Trips – Availability in Winter
 2025 

Mattthias Niese mentioned that he, or a colleague, would be happy to participate in either an individual or a group press trip. 
They added that they would have time available in the winter

12 Media Call Frank Gindler Porsche Club Life- das Lifestylemagazin Lifestyle Magazin DACH 

Getting in Contact – discussing Collaboration with Porsche Club Magazine


The Porsche Club Magazine has expressed interest in a collaboration and presstrips and is currently in exchange with us. A 
feature on Porsche driving along the Overseas Highway would be an exciting topic

11 Media Call Romina Reinke Content Creator / Freelance Blog & Instagram DACH Oct 2025 

Discussed Potential Collaboration – Planned Visit to Florida Keys


Content Creator Romina Reinke will be in Florida from Oct 13–17 before boarding a ship in Miami.
Plans to explore the Keys & Key West.

Instagram: 100k followers (Posts/Reels in DE/EN, Stories in EN).
Blog: ~100k impressions / 3.2k clicks (DE).

Deliverables: 1x Post/Reel, Stories, Blog post.

She requests support with hotel, rental car, and/or activities.

A t  d t it  f  l

10 Media Call Henry Barchet SWR Radio, Audiotravels - The Travel Podcast Radio & Podcasts DACH 

Discussion with Henry on Podcast Opportunities 


Radiojournalist Henry informed that, together with the previous agency for the Florida Keys, they produced the German version 
of the Florida Keys Traveler podcast on Spotify: Florida Keys Traveler (German).

If the Florida Keys plan a second season, they would be happy to be involved again.

Th   l  il bl  f  th  d t j t  t  ti
9 Media Call Yannick Melsen Hey! USA Multi-Channel Digital Presence BeNeLux

Update: GIA took over PR Account for Keys. Collaboration opportunities still to be planned
. 
Reached out to Yannick also for new key media contacts in the BeNeLux Market

8 Media Call Gabriele Kuminek Visionen Magazin Lifestyle Magazin DACH Nov-25

Coordination of Presstrip Martina Engler for print magazine Visionen

What costs can be covered by Visit Florida?

Visit Florida would cover the flights and could also provide the rental car.

We still strongly recommend going ahead with the planned journalist trip. Martina could likely begin her trip directly in the 
Florida Keys.
We are aware of the financial/organizational challenges. Our proposal:

Albert pays for Martina’s accommodation in the Keys with his GIA credit card
we then submit the costs for accomodation as an invoice to the Keys.
As an alternative for the accommodation booking: Visit Florida could cover a media rate for the hotel stay. This would need to 
be coordinated in advance.This would leave only meals and activities on-site to be covered directly. The latter might potentially 
b  id d f  f h  b  h  i  i i    hi  ld d  b  l ifi d

7 Media Call Zoriana Iurechko Connoisseur Circle Reiseservice Lifestyle Magazin for Luxury DACH 

Media Cooperation – Connoisseur Circle


Discussed potential cooperation to promote the Florida Keys within a dedicated Florida Special.

Connoisseur Circle: premium luxury travel magazine (print + online) with strong reach in the DACH market.

Exploring opportunities for inclusion of the Keys in upcoming coverage.

Ai  d  til th  d f 2025

6 Media Call Thomas Stupica Presse Dienst Süd GmbH DACH Aug-25

Press Trip Request  – Golf Along the Keys

Journalist Thomas Stupica is currently planning several reports about Florida.

One of the planned features focuses on golf on and along the Keys.

They requested information on available golf courses, both public and private, as well as culinary highlights and 
accommodation options away from the main attractions of the Keys.

Th i  ti  t  ill b  i  Fl id  f  A t 31 t  S t b  4

5 Media Call Thomas Ullmann usa-reise.de Digital Magazine DACH 

Looking Forward to Updates on Florida Keys

Thomas congratulated on the new account and noted that there is strong and consistent interest in information about the 
Florida Keys and Key West, which performs better than other destinations. He added that he is looking forward to receiving 
many updates and exciting news

4 Media Call Manuela Kirschner Silent World/Terra Oceanis Special Interest Magazine on Diving DACH Silent World – Request for Press Material & Coverage of Florida Keys Events 
Silent World requested additional press material and information regarding their visit to the Florida Keys events in September. They have published an article on their website https://silentworld.eu/ as well as on their Facebook page.

3 Media Call Nadja Probst Travel Princess Blog & Instagram DACH 

Travelprincess.de – Interest in Florida Keys & Key West Collaboration

The travel blogger behind Travelprincess.de (50k monthly readers, 31k+ Instagram followers) expressed interest in press trips 
or blogger collaborations for the Florida Keys & Key West, highlighting her focus on luxury travel, island culture, and outdoor 
experiences  and offered to provide her media kit and references

2 Media Call Sebastiaan Klijnen Hey! USA Multi-Channel Digital Presence BeNeLux

Media Call Hey!USA


Plans  joint marketing campaign in Q1/2026, including a podcast recording and supporting measures.

Partner plans new edition of “Miami and the Keys” at end of 2026; requests up to 5 nights in the Keys with support for 
accommodation/tickets, open to new suggestions.

We xplained our responsibility only until 12/2025 and that planning may be delayed due to new staff. Suggested alternative 
timing outside of IPW/Memorial Day period in May 2026 for better support.

H  ill id  ti i  d k d t  b  dd d t   B N L   li t  

1 Media Call Michel Koch RonReizen - Klap Media TV & Multi-Channel Digital Presence NL Nov-25

Opportunity on Dutch National television


This year, Dutch National Television will offer partners the chance to feature a segment on the Florida Keys and Key West. The 
network has a TV trip scheduled in November, a Caribbean cruise departing from and returning to Fort Lauderdale.

The crew will disembark on November 16th, providing time to cover Florida, including the Keys and Key West. Being on location 
is expected to reduce production costs, lowering the investment required for participating partners.

The proposal, at ca. $ 15.000, is quite high. Collaboration would only be possible on a smaller scale, including a limited set of 
f   i i i



Clippings 

Month Readership Contracted Non Contracted Total (€) XE rate Total ($)
August 4 992 430                                                                                               -   €                 1 163 982 84 €               1 163 982 84 € 1 17 $1 364 513 80
September 1 009 589                                                                                  1 017 07 €                       24 305 16 € 25 322 23 € 1 17 $29 627 01
October
November
December

FY24 TOTAL (YTD) 6 002 019                                                                                  1 017 07 €                 1 188 288 00 € 1 189 305 07 € $1 394 140 81

PDF name Date Publication/Media Target Group Headline/Title Media Type Description Author Circulation when Print Reach Resulting from
PR-Value in EUR  (if 

available) URL (if available) Remarks 
August 5  2025  life PR August 5  2025 life PR consumer Get It Across takes over P     online GIA's press release announcing GIA taking over repr     GIA 1 490 GIA press release 67 04 € https://www lifepr de/inaktiv/the florida keys key west/get it across bernimmt pressearbeit fr visit florida keys/boxid/1031752
August 7  2025  Silent World August 7  2025 silentworld Online consumer September in the Florida online GIA's press release on events in September GIA 28 GIA press release https://silentworld eu/der september in den florida keys/
Sample August 11  2025  Leipziger Volkszeitung online A t 11  2025 L i i  V lk it  O Florida hidden gems 2025      online Advertorial with recommendations for a trip to Florid Edit 169 893 4 247 33 € https://www lvz de/reise/florida hidden gems 2025 natur straende und geheimtipps AIATXPVUC5CTFKRA2U4ESJ74K4 html
Sample August 11  2025  Leipziger Volkszeitung online August 11  2025 KN Kieler Nachrichten Onl consumer Florida hidden gems 2025      online Advertorial with recommendations for a trip to Florid Editor 180 412 8 118 55 € https://www kn online de/reise/florida hidden gems 2025 natur straende und geheimtipps AIATXPVUC5CTFKRA2U4ESJ74K4 html
August 13  2025  fvw online August 13  2025 fvw Online trade Destination day South Flo online Article about fvw's Destination Day on South Florida Editor 21 024 557 14 € https://www fvw de/events/destination day south florida 839
August 14  2025  Super TV A t 14  2025 S  TV Unknown Florida print TV program magazine highlighting Arte's report nam   Edit 90 268 306 911 562 50 €  

Sample_August 18, 2025 - RTL II
August 18, 2025 RTL II consumer Bella Italia - Camping auf 

Deutsch TV TV programme showing a couple driving to their vac    
RTL II 883,131 1,072,420.00 €  

The media value for RTL II is derived from advertising rates, which explains its comparatively high estimate
August 22  2025  3sat August 22  2025 3sat consumer Mit dem Camper durch Fl TV TV report showing a camper trip in Florida and on the 3sat 71 130 3 000 00 €  
Sample August 27  2025  arteTV online August 27  2025 arte consumer Unknown Florida TV TV programme on Southern Florida 3sat 155 330 50 000 00 €  
Sample August 27  2025  arteTV online A t 27  2025 t t  O li Unknown Florida online TV programme on Southern Florida + short descriptio Edit 509 128 20 000 00 € https://www arte tv/de/videos/118226 003 A/unbekanntes florida/ Produced in 2024
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV SPIELFILM Online consumer Unknown Florida online TV program entry on arte's Unknown Florida Editor 2 528 465 5 000 00 € https://www tvspielfilm de/tv programm/sendung/unbekanntes florida 68907b037922c7372f62550f html
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV 4 Wochen online Unknown Florida online TV program entry on arte's Unknown Florida Edit https://tv tv4wochen de/event/1495074
Sample August 27  2025  TV 4 Wochen online A t 27  2025 T  4 7 li Unknown Florida online TV program entry on arte's Unknown Florida Edit https://tv tv4x7 de/event/1495074
Sample August 27  2025  TV 4 Wochen online August 27  2025 FUNK UHR Online consumer Unknown Florida online TV program entry on arte's Unknown Florida Edit 22 htt //t f k h d / t/1495074
Sample August 27  2025  TV 4 Wochen online August 27  2025 TV piccolino Online Unknown Florida online TV program entry on arte's Unknown Florida Edit 137 10 27 € htt //t t i li d / t/1495074
Sample August 27  2025  TV 4 Wochen online A t 27  2025 SUPER TV O li Unknown Florida online TV program entry on arte's Unknown Florida Edit 32 htt //t t d / t/1495074
August 28  2025  phoenix August 28  2025 phoenix  15:00 Uhr consumer Roadtrip mit Sarazar TV TV report showing a camper trip in Florida and on the Editor 165 297  
Results August 4,992,430 1,163,982.84 €
September 4  2025  arte S t b  4  2025 t Unknown Florida TV TV programme on Southern Florida  this time focusin    3sat 75 664  
September 4  2025  TV Direkt Online September 4  2025 TV Direkt Online consumer Unknown Florida online TV program magazine highlighting Arte's report nam   Editor 229 559 4 591 18 € https://www tvdirekt de/tv programm/sendungsdetails/198502257/unbekanntes florida html
September 4  2025  KLACK S t b  4  2025 KLACK Unknown Florida online TV program magazine highlighting Arte's report nam   Editor 244 144 10 986 49 € https://www klack de/tv programm/fernsehsendung/198502257/unbekanntes florida html
September 4  2025  Gateo S t b  4  2025 GATEO Once in a lifetime: These          online Press release about TMC Reisens' five bucket list lon             Uli Edelmann 1 533 46 00 € https://www gateo de/einmal im leben diese 5 reiseabenteuer geh ren auf jede bucketlist 2195523 html
September 5  2025  CHIP Foto Video September 5  2025 CHIP Foto Video consumer Between nature and neon print Article about the photo exhibition "Florida  between         Editor 16 260 102 926 3 572 38 €  
September 5  2025  fvw S t b  5  2025 fvw Online trade Win a flight to Florida  w    online Article about the fvw Destination Day South Florida Editor 21 024 GIA participation 1 000 00 € https://www fvw de/counter/verkauf/10 september destination day florida calling drei regionen eine airline tolle gewinne 254545
September 19  2025  BMW Power S t b  19  202 BMW P The Raven print Article about Jason Steele's BMW F87 M2 Competiti          Simon Mombartz 49 400 164 502 5 109 11 €  
September 19  2025  arte September 19  202 arte Unbekanntes Florida consumer Unknown Florida TV TV programme on Southern Florida  this time focusin     3sat 158 858  
September 26  2025  tourexpi S t b  26  202 TOUR EXPI trade Fantasy Fest 2025: Fairyt        online GIA's press release on Fantasy Fest GIA 11 379 GIA press release 17 07 € https://www tourexpi com/de intl/news/fantasy fest 2025 marchen monster und magie auf den florida keys 211149 html
Results September 1,009,589 25,322.23 €

MEDIA VALUE

https://silentworld.eu/der-september-in-den-florida-keys/
https://www.lvz.de/reise/florida-hidden-gems-2025-natur-straende-und-geheimtipps-AIATXPVUC5CTFKRA2U4ESJ74K4.html
https://www.kn-online.de/reise/florida-hidden-gems-2025-natur-straende-und-geheimtipps-AIATXPVUC5CTFKRA2U4ESJ74K4.html
https://www.fvw.de/events/destination-day-south-florida-839
https://www.arte.tv/de/videos/118226-003-A/unbekanntes-florida/
https://www.tvspielfilm.de/tv-programm/sendung/unbekanntes-florida,68907b037922c7372f62550f.html
https://tv.tv4wochen.de/event/1495074
https://tv.tv4x7.de/event/1495074
https://www.tvdirekt.de/tv-programm/sendungsdetails/198502257/unbekanntes-florida.html
https://www.klack.de/tv-programm/fernsehsendung/198502257/unbekanntes-florida.html
https://www.gateo.de/einmal-im-leben-diese-5-reiseabenteuer-geh-ren-auf-jede-bucketlist-2195523.html




Facebook

July
August 24,673 10 15,149 5,177 122
September 25,374 8 90,175 118,828 4464
October
November
December
January
February
March
April
May
June

FY I YTD TOTAL

Views# Content InteractionsDate Follower# Posts# Reach#



VUSA Newsletters

Month Newsletter Title Topics Highlighted External Link Release Date Recipient# OR
September VUSA Germany September Events https://vusa.travel/state/florida/post/c5984d5b- Sep-25 23,000

VUSA Netherlands September Events https://visitusa.nl/florida-keys-key-west-
september-2025-evenementen/

Sep-25 1,350

VUSA Austria September Events 600
October VUSA Germany Only in Florida Keys https://vusa.travel/state/florida/post/c5984d5b- Oct 25 23,000

VUSA Netherlands Only in Florida Keys not published yet Oct 25 1,350
November
December
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