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VISIT THE FLORIDA KEYS



INTEGRATED MARKETING PROGRAM HIGHLIGHTS 

Delivered a coordinated, integrated marketing campaign strategy across the 2  half of the
Fiscal Year 24/25 that utilized multiple marketing channels spanning traditional and digital
media and reached consumer and trade audiences, domestically and internationally  

nd

Applied a consistent and uniform brand message to target audiences in major Fly and Drive
feeder markets across channels, various advertising platforms, including high-impact, immersive,
and compelling ad formats 

Supported the approval of the FY25/26 Marketing Plan and Annual Budget, laying the
foundation for future strategic efforts and tactical implementation across a holistic marketing
initiative supporting Tourism in the Florida Keys  

Supported the Media RFPs project for inclusion in future media, traditional, and digital media
plans through Media Day organization and team participation. 

Featured 60+ Partners in COOP Media placements, including print advertorials and email
newsletters



INTEGRATED MARKETING PROGRAM HIGHLIGHTS 

Spearheading the Longwoods Research Study to identify the Florida Keys’ brand positioning
across the target demographic in feeder markets, including its key attributes when compared
to competitive destinations

Plan to host an event sponsorship and booth exhibit at the Fort Lauderdale Boat Show (10/29-
11/2) 

Plan to distribute a revamped and upgraded ‘Culture Magazine’ in Florida hotel rooms before
Thanksgiving 

Supporting hallmark events such as Fantasy Fest in Key West with a dynamic Instant Experience
ad across Paid Social, along with other hyper-local events 

Kicking off initial planning stages for new brand campaign slated to be introduced in 2026 



DAC I 

FEATURED PARTNERS

Azur Key West
Casa Marina
Conch Train Tour
Dry Tortugas National Park
Fort Jefferson
Four Flamingos
Gardens Hotel
Hemingway’s Home
Hog Fish Bar & Grill
Key West Butterfly & Nature Conservatory 
Key West Golf Club
Mallory Square
Margaritville Beach House
Marquesa Hotel
Pier House Resort & Spa
Southernmost Beach Resort
Sunset Key Cottages
The Florida Keys National Marine Sanctuary
The Marker Key West Harbor Resort
The Reach Key West

DAC II

Bahia Honda State Park
Deer Run on the Atlantic
Little Palm Island Resort & Spa
National Deer Refuge
Ocean’s Edge
Parmer’s Resort
Pigeon Key Express
Salt & Ash at Hawk’s Cay
The Perry

DAC III

Banana Bay Resort
Crane Point Hammock Museum and Nature Trails
Dolphin Research Center
Florida Keys Aquarium Encounters
Hawks Cay
Isla Bella Resort
Kayak Tours
Keys Fisheries
Keys Kayak Tours
Marathon Seafood Festival
Old Seven Mile Bridge
Sparky’s Landing
Tranquility Bay
Turtle Hospital



DAC IV DAC V

Amara Cay Resort
Cheeca Lodge
History of Diving Museum
Islander Resort
Moorings Village
Robbie’s
Theater by the Sea
Three Waters Resort & Marina

Africa Queen
Baker’s Cay Resort Key Largo
Bungalows Key Largo
Everglades National Park
John Pennekamp Coral Reef State Park
Playa Largo Resort & Spa
Sunset Bar & Grill
The Fish House and Seafood Market
Key Lime Sailing Club 

FEATURED PARTNERS



MEDIA CAMPAIGN HIGHLIGHTS  
Amplified a multi-channel, audience-centric branding campaign across traditional and digital channels 

Robust media mix with an emphasis on digital and streaming platforms to deliver a cohesive brand message across

engagement-geared platforms 

Emphasis on trackable digital channels to drive website visits, engagement, and conversions across ‘key events’ that

are indicators of intent to travel and likely visitors to the destination 

Performance media partners and SEM are driving hotel and property bookings on the website booking engine 

Ongoing digital campaign optimization to maximize efficiency and brand awareness KPIs (imps, clicks, web visits) 

Support local events and initiatives through paid social media and hyper-local marketing 

Position the Florida Keys as a luxury destination among the competition with endemic print advertising 

Reach prospective travelers with above-the-line media channels to attract likely visitors in the early planning stages



APRIL - AUGUST 2025 PAID MEDIA 
INTEGRATED DASHBOARD 

SOURCE: SMI Integrated Dashboard Reporting 4/1-8/31/25. 



APRIL - AUGUST 2025 PERFORMANCE HIGHLIGHTS FOR
GOOGLE SEM & YOUTUBE

 SEM campaign overall CTR 12.4% 
165% higher than industry benchmark of 4.68% 
345% improvement YoY
The ad group Places to Stay in the Keys Brand
Awareness campaign had a high CTR of 14.4%.
Islamorada campaign had the highest CTR, 14.32%. 

YouTube Brand Awareness campaign yielded an 82.7%
interaction rate, indicating heightened consumer
engagement. 

LGBTQ Key West campaign showed strong
performance with a high CTR at 0.08%

Performance Max campaigns ran for Brand Awareness
and the Dive Umbrella. PMax were responsible for over
60% of all clicks, driving traffic to the website at an
efficient CPC of only $0.32. 

SOURCE: SMI Integrated Dashboard Reporting April - August 2025



CREATIVE HIGHLIGHTS Brand Awareness Drive/Fly Banners Geo-Targeted Across Digital Display 



CREATIVE HIGHLIGHTS DAC-Specific Drive/Fly Banners Geo-Targeted Across Digital Display 



CREATIVE HIGHLIGHTS Umbrella-Specific Drive/Fly Banners Geo-Targeted Across Digital Display 

Culture Diving Fishing  Dining



CREATIVE HIGHLIGHTS Brand Awareness Instant Experiences Ads across Paid Social 



CREATIVE HIGHLIGHTS Fantasy Fest Instant Experiences Ads across Paid Social 



CREATIVE HIGHLIGHTS Mobile Rich Media Unit  

Link to Demo

https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480
https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480


CREATIVE HIGHLIGHTS 

TravelSpike Lower Keys 
Email August 21, 2025  

Sherman’s Travel Key West 
Email August 8, 2025

Luxury Link Key West 
Email August 6, 2025   

CondeNast Traveler Islamorada 
Email August 27, 2025   

https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480


CREATIVE HIGHLIGHTS Outside Magazine September 2025 Advertorial 



Fall Festivals & Events Paid Media Landing Page
https://interest.fla-keys.com/festivals-and-events/

https://interest.fla-keys.com/festivals-and-events/

