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INTEGRATED MARKETING PROGRAM HIGHLIGHTS

« Launched the new Fiscal 25/26 advertising campaign across digital and traditional media
channels based on the approved annual marketing plan and budget

« Unveiled the new website in partnership with MMGY on 10/27, featuring a new site structure,
content, and imagery

« Delivered holistic planning sessions across content strategy, co-op initiatives, and future brand
development

» Sponsored the Fort Lauderdale Boat Show (10/29-11/2) with a compelling on-site presence
 Published a revamped Culture Magazine, scheduled to hit hotel rooms before Thanksgiving

 Partnered with Longwoods Research on the Brand Health Study to identify the Florida Keys'
brand positioning and key attributes

« Supported Fantasy Fest in Key West, along with other local partners and events, with dynamic
social media campaigns



DAC I: KEY WEST DAC Il: LOWER KEYS

La Rubia Panana Hats National Key Deer Refuge
Key West Cooking Show
Key West Art Walk

Key West Airport
DAC IV: ISLAMORADA DAC V: KEY LARGO
Morada Way Arts & Cultural District John Pennicamp Coral Reef State Park

Key Largo Fisheries Backyard Cafe
Coconut Palm Inn

Note: Partners are listed based on the Line of Business indicated across the media campaign.

DAC lll: MARATHON

Florida Keys Aquarium Encounters
Faro Blanco Resort & Yacht Club

BRAND AWARENESS (ACROSS DACS)

Key West Airport

Theater of the Sea (Islamorada)

Doubletree Resort by Hilton Grand Key

(Key West)

The Turtle Hospital (Marathon)

Tranquility Bay Beachfront Resort (Marathon)
Playa Largo Resort & Spa (Key Largo)
Havana Cabana (Key West)



MEDIA CAMPAIGN HIGHLIGHTS

« Rolled out the new annual media campaign across a multi-channel, brand awareness effort to promote visitation and

tourism in the Florida Keys

« Employed an integrated media mix with a focus on measurable digital platforms to encourage visitation to the

website and travel to the destination

« Key objectives include brand awareness KPIs such as website visits, engagement metrics, and conversions across ‘key

events’ (indicators of intent to travel)

 Leveraged a combination of digital display, high-impact rich media, and custom units, video, audio, and email to
build awareness and encourage engagement. Utilize SEM and performance media to drive conversion on the

website.

« Geo-targeted digital media to both major fly markets and in-state drive markets to impact the shoulder season and

message to prospects during the booking window for Winter travel

« Featured the destination on Wheel of Fortune (October 13-17) as part of the Visit Florida ‘Live More Floridays’
campaign



Open Rate

48.76%



Note: on the chart, Brand Awareness includes campaigns for awareness and competitors.
Key West includes campaigns for LGBTQ and Airports.

SOURCE: SMI Integrated Dashboard Reporting October 2025



Fall 2025 Issue October 2025 Issue

CREATIVE HIGHLIGHTS



https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480

Dreamscapes Advertorial Fall / Winter 2025
Insert in Toronto Star and Global Mail

CREATIVE HIGHLIGHTS



https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480
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CREATIVE HIGHLIGHTS




‘Unspoiled’ :30 spot (Lower Keys) ‘Hook Up’ :30 spot (Islamorada)
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Sherman’s Traveler Luxury Link Conde Nast Key West Travel Spike Marathon Travel & Leisure
Brand Awareness Brand Awareness October 24, 2025 October 28, 2025 Brand Awareness

October 21, 2025 October 24, 2025 October 30, 2025

CREATIVE HIGHLIGHTS



https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480
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https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480
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https://richmedia.mobilefuse.com/preview/6a1dab2f#overrides.deviceInfo.deviceType=Phone&placementWidth=320&placementHeight=480



https://interest.fla-keys.com/festivals-and-events/

