
MONTHLY PR REPORT 
OCTOBER 2025
Germany, Austria, Switzerland & BeNeLux



Overview of activities (1)  

Media Cooperations & Overall Strategy

Our media activities cover the DACH and Benelux markets with a well-balanced multichannel approach, addressing broad travel audiences as well as targeted 
segments such as luxury, diving, and activity-focused travelers.

• Connoisseur Circle (Luxury Magazine): Advertorial published in print and digital outlets in October. German tour operator DERTOUR digitally integrated for 
direct bookings. Coverage in the Connoisseur Circle B2C newsletter and e-magazine will follow in mid-November.

• Reisen Reisen Podcast: Commercial spot is live with a planned reach of 45,000 impressions from October to November 2025. Campaign can be scaled with 
remaining budget.

• Reisereporter.de: Drafted advertorial and initiated final feedback loop. Piece expected to go live in early November. Cooperation includes advertorial, 
Facebook post, and newsletter via news agency Redaktionsnetzwerk Deutschland (RND), guaranteeing 100,000 impressions with potential to scale. This article 
has a more journalistic character and is written in a less promotional style.

• Silent World Yearbook 2026: Coordinated presentation of Visit Florida Keys in one of Europe’s leading diving publications for German-speaking markets with 
VFK Advertising and PR teams. Drafted advertorial and image selection are ready to send to the Silent World editorial staff (Silent World). Publication 
scheduled for January 13, 2026, ahead of the Düsseldorf Boat Show.

• Amerika Only Started content cooperation with Dutch content creator Boy Tijbosch and his publishing project Amerika Only. Amerika Only is an official media 
partner of Visit USA The Netherlands. The agreed multichannel campaign includes blog posts, as well as Facebook and Instagram posts and videos, showcasing 
activities and attractions in the Florida Keys.

• Display Magazine: Discussed potential cooperation with Swiss LGBTQ+ Magazine in collaboration with Swiss Airlines (connectivity topic). Coordination 
ongoing with VFK advertising department.

Working Hours October: 100 Hours on VFK PR Account

https://ccircle.cc/home
https://www.reisen-reisen-der-podcast.de/
https://www.reisereporter.de/
https://www.rnd.de/
https://silentworld.eu/
https://www.amerikaonly.nl/
https://www.display-magazin.ch/


Overview of activities (2)  

Press Trip Recruitment

We pitched a media trip to the Florida Keys to high-profile journalist Angelika Ahrens. The destination VFK is interested in hosting her before the end of the 
year, as mutually agreed during our call. Planning is currently on hold due to some technical issues regarding the press trip refund process. Once these are 
resolved, GIA can proceed with the trip planning.

Facebook Campaign Performance
• The German Facebook page of Visit Florida Keys is performing 

strongly. Regular posts and allocated budget have driven continuous 
growth in reach, engagement, and followers. 

• Content related to Fantasy Fest performed particularly well.
• Key metrics compared to the previous month. 

 Followers: 26,274 (+23.7% )
 Interactions: 5,729 (+28,3%)
 Views: 405,622 (+240,4 %)
 Reach: 178,897 (+98,4)

Events 
• October 8–9: Represented the Florida Keys at Travel Pressentation in 

Antwerp, Belgium, and Maarsen, Netherlands – see next slide.
• Upcoming: VUSA Hamburg Media Event: Planning initiated for 

December, where we will also represent the Florida Keys and connect 
directly with media contacts.



Media Events TravelPressentation in 
Belgium and Netherlands – Oct 8 – 9 
Represented the Florida Keys at the two-day travel media event Travel Pressentation in Antwerp, 

Belgium, and Maarsen, Netherlands. This is the largest travel media event in the Benelux region. 

Conducted personal exchanges with approximately 25 journalists, influencers, and bloggers.

© Joni Israeli  

The Dutch Travel Media Awards were 

awarded in Maarssen



Cooperation with Connoisseur Circle (1)  
Print Magazine  - 86,000 copies; 394,000 readers

Six page editorial article featuring the Florida Keys 
within a Florida Special 

Two page advertorial presenting the Florida 
Keys in a luxury context



Cooperation with Connoisseur Circle (2) 

Digital Outlets

Facebook – Reach 1,700
Instagram – Reach 2,300, 24 Likes Online Advertorial

24,000 monthly visitors

B2C Newsletter – scheduled 
for release on November 13 
– 30,000 subscribers

https://ccircle.cc/news-trends/lifestyle-gourmet/island-time-auf-den-florida-keys


Cooperation with Amerika Only

Launched content collaboration with Dutch creator Boy Tijbosch and his outlet Amerika Only. featuring blog posts, social media, and videos 

highlighting Florida Keys activities and attractions. 

Instagram

Blogpost Featured Topics: 
• Bahia Honda State Park
• Betsy the Lobster
• Key Largo Conch House
• Key Lime Pie Bakery
• Mallory Square

Strong Google performance: the article on ‘Key Lime Pie 
Bakery’ ranks in the top three after just one week, showing 
promising long-term results.



Cooperation Podcast ReisenReisen

Commercial Spot - Host Campaign - 45,000 Audio Impressions

Shownotes

Tune in! 


